
a PresiDent with 
PoLitiCaL PLUCk
With connections in two Capitols, Tony Bradley promises to be a 
strong advocate for trucking

by eric frAncis
Contributing Writer

Tony Bradley didn’t grow up in a 
trucking family and he hasn’t worked in the 
industry, but with 15 years in politics he 
may be the ideal person to lead an 
organization whose most important work 
often takes place inside the halls of the 
state capitol and offices of federal 
regulatory agencies.

“I’m going to protect this industry as 
strongly as I possibly can,” said Bradley, 
who in February succeeded Karen 
Rasmussen (HELP, Inc. – Provider of 
PrePass) as the new president and CEO of 
the Arizona Trucking Association. “They 
are constantly under attack and it’s the 
association’s job to make sure they are well-
represented in the legislature.”

That’s familiar territory for Bradley, 
who has worked for U.S. Senator John 
McCain, run his own political consulting 
firm, and holds a law degree. But he’s also 
worked closely with associations, nonprofit 
organizations and understands the mandate 
to provide services to their members and 
educate the public on what their work 
means to society.

“It’s about making sure people 
understand how we, as an industry, are 
vitally important to the economy and our 
way of life,” he said. “I’m going to scream it 
from the rooftops.”

The 39-year-old Bradley is a two-time 
Arizona State University alum – he holds a 
bachelor’s in political science with a 
business minor, and also a law degree. Born 
in California, he spent his formative years 
in Steamboat Springs, Colo.; his family 
moved to Arizona in 1988 when his 
stepfather went to work at a copper mine 
south of Tucson.

“By Arizona standards, I’m almost a 
native,” he joked. “Almost everyone is from 
somewhere else.”

His entry into politics came during his 
senior year in college, when he was looking 
for an alternative to taking a class from a 
professor he didn’t like.

“There was an opportunity to intern in 
Senator McCain’s office in Phoenix,” Bradley 
said. “I took the internship [in 1997], which 
was one of the best decisions I ever made.”

He went on to work for McCain’s 
presidential campaigns and serve on his 
senate staff, moving to Washington, D.C., 
and working on the Commerce Committee. 
He’s also worked for the City of Phoenix, ran 
the mayoral campaign of Wes Gullett, and 
had his own consulting firm that specialized 
in public affairs and political campaigns. He 
recently married “his best friend and the 
love of his life” Crystal Caballero, who had 
also worked for McCain and who now works 
for Gullett’s public affairs firm.

Bradley, who is only the sixth president 
in the ATA’s 75-year history, said the job 
appealed to him because so much of the 
work is similar to what he’s done in the 
political sphere – except that his clients 
won’t change every two years.

“The common thread is that I always 
worked for people I believe in and who do 
the right thing,” he said. “The trucking 
industry is an industry I believe in and I 
believe is doing the right thing. These guys 
are amazing, they are competitive, but at the 
end of the day they sit around a table and 
figure out what is the right thing to do for 
the industry and the country. And that is 
incredibly appealing for anyone with my 
background, my value system. It was an 
opportunity I couldn’t pass up.”

Bradley said his understanding of 

government fits strongly with the 
association’s “first and foremost priority” to 
advocate for the industry. He has contacts 
both on Capitol Hill in Washington and in 
the state legislature in Phoenix, and 
possesses tools he will put at the 
membership’s disposal – his understanding 
of how regulating agencies work and how 
Congress works to oversee them, for 
example. He also feels that his work with 
the Commerce Committee will prove 
especially relevant.

“Previously I’d run a telecommunica-
tions coalition, and on the Commerce 
Committee I did telecommunications poli-
cy,” he said. “They’re very similar – you want 
to make sure you’re doing market-based 
approaches and don’t want the government 
picking winners and losers. You want a fair 
shake – the opportunity to run your busi-
ness the best way you possibly can, without 
the government interfering. The underlying 
principles are the same.”

And while he acknowledges that he 
doesn’t know nearly as much about the 
trucking industry as his members, he knows 
he can count on them and the ATA board, as 
well as his immediate predecessor Karen 
Rasmussen, to help bring him up to speed.

“Karen has been fantastic, making 
herself available as a resource,” he said. 
“We’re very lucky she’s still involved in 
trucking here in Arizona.”

At the same time Bradley emphasized 
that, like Thomas Jefferson said when 
following Ben Franklin’s footsteps as 
ambassador to France, he was not a 
replacement for Rasmussen but a successor.

“I’m a different person with a different 
set of skills,” he said. “She left a legacy with 
the trucking association and I’m here to 
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build on that, to take what she left and take 
us to another level.”

With a strong background in technolo-
gy, Bradley said one of the first places he 
plans to apply himself is to make communi-
cations within the membership and the 
trucking community more efficient.

“Our website was built with technology 
from 10 years ago,” he said. “There are social 
media, newsletter-based e-mails, different 
things we can do not only to develop commu-
nity within our organization but with the 
people who support our organization.”

Statistics show that one in every 19 
people in Arizona is touched by the truck-
ing industry through their employment, 
said Bradley. If the ATA could find a way to 
just get 10 percent of those people in the 
state on its mailing list, the ATA could mag-
nify its influence greatly.

“If we can get one out of every 10 peo-
ple in the state that’s touched by this 
[industry] on our list, we would be hugely 
powerful, more powerful than we are 
today,” he said. “That’s a priority we will be 
working on in the next year. It’s not going 
to be done overnight.”

Among the issues he anticipates deal-

ing with at the state government level are 
toll roads and transportation policy.

“That’s still something we’re hesitant 
about in the West. We don’t have them in 
Arizona, and that’s an issue we can use as 
leverage to fight them,” he said of toll roads. 
“The problem is, especially in [economic] 
downturns, they’re very appealing, especial-
ly to conservative legislators who are protec-
tive of taxpayers. We’re a relatively young 
state so our infrastructure looks new; but 
when you look at infrastructure, you have 
to look 25 years out.”

He feels that the issue of transportation 
funding may actually be dealt with through 
the initiative and referendum process rather 
than by the legislature, and he expects the 
ATA to be “heavily involved” in the debate 
over how to fund it and thinks that conver-
sation will come down the pipe pretty quick-
ly. He pointed out that Maricopa County has 
its own taxing authority for transportation, 
but it is set to expire in less than 10 years.

“While the majority of people are in 
Maricopa County and the transportation here 
is great, as we deal with the outer portions of 
the state it becomes more important,” he said. 
“Maintenance – we’ve grown our infrastruc-

ture so much in the last 20 years, the cost of 
maintaining those upgrades are coming to a 
head and our current system is not adequate 
to handle that.”

While awaiting the outcomes of the 
2014 midterm elections in Congress, Bradley 
said the relationships and goodwill he’s built 
with staff members on Capitol Hill will be 
very important for dealing with issues at the 
national level. Congressional offices general-
ly have between 10 and 20 staff members, 
each of whom has their own area or subject 
matter of expertise. 

“It’s always knowing a little bit about 
who you’re talking to,” he said, “which is a 
good business practice.”

In Phoenix, on the other hand, the leg-
islature is still citizen-driven, with elected 
officials only spending three to six months 
out of the year in the capitol. But the state 
legislature can often act more quickly on leg-
islation than Congress can, he said, which 
makes it a place where you can deal with 
issues much more nimbly. In either capitol, 
knowing who the players are means knowing 
who you have to be ready to talk to in order 
todefend the interests of the industry.

“As they say in football, defense wins 
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championships,” he said. “But it’s not where 
I like to be, because at the end of the day we 
need to score some touchdowns every once 
in awhile.”

Outside of the lobbying end of the 
association’s business, Bradley wants to make 
sure the ATA is providing its members with 
services and programs they are accustomed 
to and want.

“We need to make sure we’re providing 
all the assets they need to be successful in 
business, so they don’t need to worry about 
the little things,” he said. “A lot of our mem-
bers are small businesses and can’t provide 
everything in-house. We’re going to provide 
them safety training and keep them updated 
on regulations going into effect, good, bad, 
or indifferent.”

George Cravens of Utility Trailer 
Sales of Arizona, the ATA’s immediate past 
chairman, led the search effort for 
Rasmussen’s successor and is very pleased 
with Bradley’s selection.

“Tony stuck out  because he seemed to 
have knowledge and skills that we were 
looking for, primarily his capabilities in the 
legislative area, his ability to bring people 
together, and he had some leadership back-
ground,” said Cravens. “Tony was also a guy 
who came to us with some interesting ideas, 
and he’s pretty good with technology. We 
thought it was a unique combination of 
skills that fit what we were looking for. I 
think he’s going to be a great leader for us 
going forward, and he’s done a nice job in 
the time he’s been with us.”

When he’s not in the office, Bradley 
enjoys seeing the sights of the state, trying 
his hand at photography, and “just enjoying 
life with my bride.” He’s a committed sports 
fan and is still athletically inclined, himself.

“I still play flag football with a bunch 
of guys from law school, and I still play soft-
ball. I’m competitive by nature,” he said. 
“Even though I live in the desert, the 
Colorado boy is not out of me and I love to 
go skiing as frequently as I can.”

That Colorado boy also admits that he 
roots for the Denver Broncos, but he is also 
an Arizona Cardinals fan and attends their 
home games – along with those of his alma 
mater, of course.

“During football season it’s all about 
the Sun Devils,” he said. “I’m a big Sun Devil 
fan, which makes half of my association 
happy and the other half cringe.”
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